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Resume

RESEARCH STRATEGY & DESIGN INTERN
ACT (AMERICAN COLLEGE TESTING) | JUNE 2018 - AUGUST 2019

• Wrote 12 press releases and blog posts that resulted in coverage from edweek.com, ednote.com, the
Chronicle of Higher Education, and other publications

• Designed engaging digital and print collateral (videos, motion graphics, flyers, brochures, report
covers, landing pages, and newsletters)

• Collaborated with content marketing and social media teams on dissemination strategies for
research programs, products, and findings

• Edited and remediated 90+ complex research reports to meet accessibility standards

MEDIA RELATIONS DIRECTOR
UNIVERSITY OF IOWA STUDENT GOVERNMENT (UISG) | APRIL 2018 - APRIL 2019

• Wrote bi-weekly pitches resulting in coverage of UISG initiatives in local publications Consulted with
internal teams to establish media communications strategy

• Monitored all public coverage of UISG and drafted release statements in response to crisis

• Developed annual reports and email blasts to communicate progress made

SOCIAL MEDIA PRODUCER & WEB MANAGER
STUDENT LIFE MARKETING & DESIGN | JUNE 2018 - JANUARY 2019

• Assisted 20 UI departments by developing meaningful blog content for their websites Grew total
audience of 12 accounts using strategic paid promotions, campaigns, and collaboration projects

• Collaborated with designers and videographers on content creation for client projects Planned and
wrote six monthly email blast reaching over 30,000 audience members 

• Deployed social media marketing tactics resulting in noticeable website  conversions for the 
University of Iowa Hawk Shop

EDUCATION
B.A. JOURNALISM & MASS 
COMMUNICATION
B.A. ART
3.7/4.0 GPA

May 2019

The University of Iowa
Iowa City, IA

SKILLS
• Adobe Illustrator/

Photoshop/InDesign/After
Effects/Premiere

• Final Cut Pro X
• Google Suite
• Google Analytics
• Microsoft Office Suite
• Cision Point
• CMS
• Basic HTML
• Social Media
• SharePoint
• Constant Contact/Mail

Chimp
• Illustration
• Copy Editing
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Resume

SOCIAL MEDIA DIRECTOR & DECORATOR
MOLLY’S CUPCAKES | DECEMBER 2015 - AUGUST 2019

• Used Google AdWords to monitor paid ad performance

• Improved company image between three locations by issuing a new standard brand guide Designed
print marketing materials and digital ads

• Served as the sole online customer service representative

• Organized 15 influencer social media campaigns to drive foot traffic from sororities

STRATEGIC COMMUNICATIONS VOLUNTEER
CITY OF COLUMBUS JUNCTION COMMUNITY CENTER | JANUARY 2019 - APRIL 2019

• Developed media lists and press release templates for Columbus Junction’s Sesquicentennial public
relations report

• Conducted more than 40 interviews with Columbus Junction residents

LEADERSHIP
PUBLIC RELATIONS 
STUDENT SOCIETY OF 
AMERICA | 2016-2018

• Won 2017 Media Crisis
Competition

• Served as project manager
for the UI’s public relations
agency, Inspire

• Organized fundraising
events for nonprofits, such 
as Gems of Hope and Girls
on the Run

LEADERSHAPE INSTITUTE 

• Studied integrity and
developed leadership
capabilities through
interactive workshops

LINN COUNTY EMERGENCY 
RESPONSE TEAM | 2012-2015

• Volunteered over 300 hours
for a sports injury response
team
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Research & 
Strategy Intern

ACT
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Roadtrip Nation
CHALLENGE
Promote a joint release research report that highlighted 
findings from a 2017 documentary created by roadtrip nation 
and ACT.

SOLUTION
• Implement communication plan for use by ACT and RTN
• Create digestable infographics and briefs from larger

technical report using Adobe Indesign
• Wireframe a landing page to host content, including a sign-

up page to a webinar

https://www.act.org/content/act/en/research/reports/act-publications/beating-the-odds-roadtrip-2017.html

TO LEARN MORE, VISIT:

Roadtripper 
Insights

#ACTResearch

Shortly after their Beating the Odds Roadtrip, the roadtrippers
were interviewed about their experience, which revealed a number
of insights. These insights provide an understanding of what the
roadtrippers learned about themselves and their perspectives on
education and career pathways.

ATTITUDE

AWARENESS

EXPECTATIONS

SUPPORTS

SELF-CONCEPT

CONFIDENCE

VIEW LANDING PAGE

https://www.act.org/content/act/en/research/reports/act-publications/beating-the-odds-roadtrip-2017.html
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Social & Emotional
Learning
CHALLENGE
A recent surge in social and emotional learning research 
resulted in dozens of technical research reports. Our 
department wanted to highlight the findings of all research 
surrounding this topic in a way that appealed to a larger 
audience.

SOLUTION
• Develop an informative blog, complete with expert

interviews and video content
• Launch assets in a way that complemented the 60 year

anniversary of ACT
• Create and disperse social media content using the hashtag

#ACTInsights

READ FULL STORY

https://www.youtube.com/watch?v=49TAh3awLc0
https://www.youtube.com/watch?v=oN4Vw1jVkYk
http://leadershipblog.act.org/2019/07/weve-been-doing-this-for-years-what-sel.html
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Cover Design
I designed the covers for a number of ACT Research 
Publications.
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CHALLENGE
Inform audience about a new ACT Research program.

SOLUTION
• Develop a communications plan for the launch of research

projects within this program
• Work with authors to develop blurbs for their projects
• Create wireframe for website development
• Develop logo for program, along with icons and brand

guidelines
• Design one-pagers and brochures for authors to bring to

conferences

GO TO LANDING PAGE

Research for Mission 
Driven Innovation

https://www.act.org/content/act/en/research/studies-and-partnerships/research-for-mission-driven-innovation.html
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Higher Education 
Research Digest
I produced the layout design for the 2019 Higher Education 
Research Digest, along with ad design, using Adobe Indesign 
and Adobe Photoshop.

READ FULL REPORT

https://www.act.org/content/act/en/research/reports/act-publications/higher-ed-research-digest.html


9

ACT Tessera  
Explainer Video
CHALLENGE
Promote ACT Tessera  product by creating an explainer motion 
graphic video.

RESULTS
I assisted in the development of motion graphic video with 
animation labs and content marketing departments.

WATCH ON YOUTUBE

https://www.youtube.com/watch?v=AIrYb0FlJfM
https://www.youtube.com/watch?v=AIrYb0FlJfM
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Social Media & 
Web Producer

Student Life Marketing & Design
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Weddings at Iowa
CHALLENGE
Weddings at Iowa is a full service event planning organization 
with an abundance of resources. Competition in the market 
encouraged the client to seek out social media/web 
consultation

SOLUTION
• Help establish a slogan “Your Big Day, the Iowa Way”
• Set up social media pages (Facebook, Pinterest, Instagram)
• Bi-weekly social media management consultations

with client
• Provide editorial content for inital two months
• Website redesign to increase user interaction

VISIT  WEBSITE

https://weddingsatiowa.com/
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Year in Review
2017/18
CHALLENGE
Find a way to highlight the accomplishments of the 
departments which make up “Student Life at Iowa” and drive 
traffic to resources on the main website.

SOLUTION
• Create a 2017/18 Year in Review landing page to benchmark

important stories and accomplishments through the year
• Source and write original stories for departments with links

to vital student body services
• Include interactive department statistics with links to

resources

VISIT  LANDING PAGE

https://studentlife.uiowa.edu/1718-year-in-review/
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Study Break:  
‘Hawk the Vote’
CHALLENGE
A lack of knowledge about absentee voting meant that a large 
portion of the student body would not be participating in their 
local elections. 

SOLUTION
Collaborate with the University of Iowa Student Government 
to produce an informational video encouraging and reminding 
students about their voting duties.

READ FULL STORY

https://www.facebook.com/uistudentlife/videos/310306229556454/
https://leadandserve.uiowa.edu/about-us/news/connor-wooff-and-jocelyn-roof/
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RVAP ‘Goldrush’  
Fundraising Support
CHALLENGE
Reach a fundraising goal of $10,000 for the Rape Victim 
Advocacy Program (RVAP) during the annual University of Iowa 
GoldRush campaign.

SOLUTION
Conceptualize, script, record, and edit a promotional video for 
use on the funding page and on social media.

VISIT  FUNDING PAGE

https://goldrush.uiowa.edu/project/7015
https://goldrush.uiowa.edu/project/7015
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Social Media  
Director

Molly’s Cupcakes 
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Photography
CHALLENGE
While Molly’s products are mouthwatering, a lack of high 
quality stock photos left their social media content and 
advertisements feeling dull.

SOLUTION
• Capture and edit over 2,000 high quality photos over the

course of a year
• Manage all digital assets in Adobe Bridge – sort photos into

stock categories for use through the year

RESULT
An extensive and comprehensive library of delicious images to 
use for social media and ad campaigns. 
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Brand &       
Advertisement Work
CHALLENGE
Clarity and execution issues in brand guidelines led to 
unrecognizable advertisement content. A lack of structed 
marketing support left missed opportunities for targeting customer 
base. 

SOLUTION
• Restructure guidelines for brand usage on social media
• Design a series of general advertisements
• Manage paid advertisements using Google Adwords
• Monitor click-through-rates and conversion rates of 

advertisements using Google Analytics
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Personal 
Work

Illustration | Video | Package Design
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Illustration
I’ve illustrated over 30 avatars as a hobby and way to maintain 
vector illustration skills. All illustrations were made in Adobe 
Illustrator.
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Monument Illustration
I designed a series of postcards drawing inspiration from 
National Monuments. For this series I was inspired by A.M. 
Cassandres’ use of saturated color and grain, but decided to 
add in my love of tilted perspective for a playful spin.



21

Album Redesign
CHALLENGE
I was challenged to redesign my favorite Hozier album 
using my own style. I produced record labels, an album 
sleeve, and digital covers for this project.

SOLUTION 
I conceptualized different versions of this design using the 
“wasteland” motif  from the lyrics. I wanted to produce an 
album sleeve that had cutout elements and tied it to the  
digital covers. 
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Logo Design
“Sacred Grounds”
CHALLENGE
Produce a logo for a conceptual brand. 

SOLUTION 
Sacred Grounds Coffee Company is a conceptual company that 
produces on the go coffee products, similar to tea bags, for on-
the-go indiviudals to travel with in the wilderness. 

Jenny NussIV

SACRED GROUNDS SACRED GROUNDS

SACRED GROUNDS

SACRED GROUNDS
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Portrait
I did a fashion-inspired portrait shoot for a final class project. 
Here are just a few of my favorite photos from the final selection. I 
scouted a  plain site and used spot lights to create a grunge-
esque feel. Birdseye perspective allowed me to showcase a 
number of accessories.
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Video 
“It’s Time We Talk”
Melissa Airy,  a University of Iowa Intermedia graduate student, 
explains her perception of what intermedia is along with her 
role in it. My video coverage of Airy’s performance “It’s Time We 
Talk,”  seeks to inform other artists of an opportunity to perform 
and explore intermedia as a new art form. I also shot and edited 
a selection of photographs for the event. 

https://jennynuss.com/other-work/
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Writing  
Samples

BLOG POST (Written on behalf of Student Health and Wellness): Alcohol 
education for fraternity and sorority students https://studentlife.uiowa.edu/
news/alcohol-education-for-fraternity-and-sorority-students/

BLOG POST (Written on behalf of University Campus Counseling Services): 
Substance abuse recovery service available since spring 2018 https://studentlife.
uiowa.edu/news/recovery-services-begin-at-the-university-of-iowa/

BLOG POST: What SEL Means to ACT http://leadershipblog.act.org/2019/07/
weve-been-doing-this-for-years-what-sel.html

BLOG POST: The Need to Connect and Policy Recommendations http://
leadershipblog.act.org/2019/04/technology-and-rural-schools-need-to.html

PRESS RELEASE: Students Demonstrate ‘Shockingly Low’ Knowledge of College 
Financial Aid as Student Debt Tops $1.5 Trillion http://leadershipblog.act.
org/2019/06/students-demonstrate-shockingly-low.html

PRESS RELEASE: The Need to Connect: Students in Rural U.S. Struggle Accessing 
Technology, Hurting Their Ability to Learn http://leadershipblog.act.org/2019/02/
the-need-to-connect-students-in-rural.html

https://studentlife.uiowa.edu/news/alcohol-education-for-fraternity-and-sorority-students/ 
https://studentlife.uiowa.edu/news/alcohol-education-for-fraternity-and-sorority-students/ 
https://studentlife.uiowa.edu/news/recovery-services-begin-at-the-university-of-iowa/
https://studentlife.uiowa.edu/news/recovery-services-begin-at-the-university-of-iowa/
http://leadershipblog.act.org/2019/07/weve-been-doing-this-for-years-what-sel.html 
http://leadershipblog.act.org/2019/07/weve-been-doing-this-for-years-what-sel.html 
http://leadershipblog.act.org/2019/04/technology-and-rural-schools-need-to.html
http://leadershipblog.act.org/2019/04/technology-and-rural-schools-need-to.html
http://leadershipblog.act.org/2019/06/students-demonstrate-shockingly-low.html
http://leadershipblog.act.org/2019/06/students-demonstrate-shockingly-low.html
 http://leadershipblog.act.org/2019/02/the-need-to-connect-students-in-rural.html 
 http://leadershipblog.act.org/2019/02/the-need-to-connect-students-in-rural.html 
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Contact

PHONE NUMBER

(319)826-8673

EMAIL
jennynuss96@gmail.com

ADDRESS
2525 Stuart St.
Berkeley, CA 
94705

ONLINE PORTFOLIO
jennynuss.com

https://www.jennynuss.com



